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Abstract

This research was aimed to (1) study the personal factors and the consumer buying
behavior of dietary supplement product “Boom Collagen” in Bangkok, and (2) study the
marketing mix factors affecting the consumer buying behavior of dietary supplement product
“Boom Collagen” in Bangkok. The research was quantitative and the sample group was 400
consumers in Bangkok by using the convenience sampling. Data were gathered by using the

questionnaire and were analyzed by using the mean, standard deviation, t-test, One-way
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ANOVA, and Pearson product moment correlation. The findings revealed (1) that the marketing
mix factors were at the high level; product, price, place, and promotion. The results of
hypothesis test revealed that the difference of personal factors including gender, age, and
career has not affected the difference in consumer buying behavior of dietary supplement
product “Boom Collagen”, but the difference of educational achievement and average
monthly income has affected the difference of the expense (2) the overall marketing mix and
each factor of the market mix no affecting decision making behavior with consumer buying
behavior in and frequency on consumer buying behavior of dietary supplement product

“Boom Collagen”.
Keywords: Buying Behavior, Dietary Supplement Product
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